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2.1

There are four guiding principles to the ethics of fundraising to which BU is
committed:

BU will accept fundraising income on the clear understanding that the
donor/sponsor will have no influence over the academic freedom and
independence of BU.

% 8 $&lection criteria for admissions are based exclusively on academic
achievement and potential, and are fully independent of philanthropic or
sponsorship support of BU.

Fundraising income received will have no bearing or influence on the
academic record of any past, current or future student, member of staff, or
commercial decision of BU at any level.

BU will only accept fundraising income if due diligence has been undertaken

DQGRHY QRW VKRZ DQ\ FRQIOLFW ZLWK %8V HWKLFDO
of reputational damage. It should be noted that each donation or sponsorship

agreement must be considered individually, and the reputational implications

of income must be considered as much as the legal, moral and ethical

implications, if fundraising is to succeed.

KEY RESPONSIBILITIES



3. LINKS TO OTHER BU DOCUMENTS
3.1 These Policy and Procedures are intended to be read with the Sponsorship
Policy and Procedure. Other BU policies that may also be applicable are:

Permitted use of BU logos and wordmarks zquidance for staff
Anti-Bribery Policy and Procedures

Cash Handling Guidelines

Conflicts of Interest Policy and Procedures

Fraud Policy and Procedures

Contract Signing Policy and Procedures

Privacy policy
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4.1.7

4.1.8

4.1.9

The privacy of donors/sponsors will be respected. BU will comply with the
relevant data protection legislation when processing personal information
relating to supporters. Any donor/sponsor records that are maintained by BU
will be kept confidential to the greatest extent possible, and secure.
Supporters have the right to see their own record and to challenge its
accuracy. Where a donor/sponsor is represented by a third party, BU will
need permission from the donor/sponsor to release their records to any such
third party.

BU will not sell its donor/sponsor list. Data will only be passed to third parties
when necessary for the purposes of administration or when required by law.

Donors/sponsors and prospective donors/sponsors will be treated with
respect. Every effort will be made to honour their requests regarding the
frequency and method of solicitations and reporting.

4.1.10 BU will respond within 3 working days to any enquiries directed to any

member of the Fundraising Department or to fundraising@bournemouth.ac.uk
by a donor/sponsor or prospective donor/sponsor about any matter addressed
in this Code. Fundraising income received will be acknowledged within 3
working days.

4.1.11 Complaints directed to any member of the Fundraising Department or to

fundraising@bournemouth.ac.uk will be acknowledged within 3 working days



4.2.3 Fundraising employees will be remunerated by a salary; fundraising
consultants (where deemed appropriate) will be compensated with a retainer
RU IHH 7KH\ ZLOO QRW EH SDLG ILQGHUVY IHHV RU FRF

4.2.4 All fundraising employees will be bound by the Code of Fundraising Practice



5.1.1

5.1.2

5.1.3

Irrespective of any delegation the ultimate responsibility for ensuring
fundraising income is accepted or declined in accordance with this Code of
(WKLFDO )XQGUDLVLQJ Dresdeswithihe Bdard asbhanyH U
trustees.

All receipted fundraising income or pledges solicited, received or reported via
the Fundraising & Alumni Relations Department will be reported annually to
the Board. The Dean or Director of the relevant Faculty or Professional
Service will ensure that fundraising income and potential fundraising income
is reported to the Fundraising Department prior to acceptance.

When determining the appropriate level of delegated authority the relevant
value will be the aggregate donations/sponsorship from that donor/sponsor
over a rolling 12 month period. Delegated authority to accept donations is as
set out below, in all cases approval of the respective Dean or Director/Head of
Professional Serv2 8419 is as









APPENDIX i: DONOR/SPONSOR DUE DILIGENCE AND OUTLINE LIST OF
DONOR/SPONSOR CATEGORIES

1. DONOR/SPONSOR DUE DILIGENCE (individuals and companies)

1.1  BU recognises that it can be difficult to determine whether the activities of a
donor/sponsor could conflict with the charitable objects of BU. In all cases, the
decision whether or not to accept fundraising income by % 8 BWdard or
delegated staff will be made in good faith and on the basis of information
obtained following reasonable enquiries made by or on behalf of % 8 Bdard
or delegated staff as appropriate.

1.2  Due Diligence must always be undertaken, but BU recognises that exhaustive
research into potential donors/sponsors is not always feasible or possible. It
also recognises that fundraising income from individuals or Grant-making
Trusts may have originated from investments or proceeds from companies
who do not share % 8 ®Wiical beliefs, but the immediate donor/sponsor may
do so.

1.3



current students and alumni. All fundraising income that may have a high level
of PR impact (such as corporate income) should therefore be considered on
an individual basis. % 8 ¥eputation is paramount and must not be damaged
by fundraising.

1.5 Deciding whether or not to accept fundraising income may not be a
straightforward process, so the following outline list of categories is intended
to assist fundraisers (whether voluntary or paid) when soliciting fundraising
income.

2. DONOR/SPONSOR CATEGORIES

2.1 Donations from Trusts and the National Lottery

BU will normally accept money from Grant-making Trusts and National Lottery






s (QWLWLHYXLAKRRULFDO DFWLYLWLHA RW FOWMHYWF R D @/ Xt
particularly those without documented plans to address any issues (this
includes, but is not limited to, racism, sexism, disabilities or sexual orientation)
« Companies which are perceived to be engaged in any other controversial
activities
*Entities refers to organisations (corporate, public or charitable), countries,
associations (formal or informally constituted) and individuals in position of authority
within them.
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Student Prizes

X Attendance at Graduation / relevant ceremony




Sponsorship of
capital elements /
specified projects

X 8VH Rl %8IYQ@WRQO®PH VL]H SRVLWDOI
wording to be agreed by Director of Marketing &
Communications)

X Logo / branding of capital element (to be agreed by UET)

x Naming rights for element in strict consultation with project
academic, Dean / Director and UET

Suppliers (Benefits afforded to suppliers for paid services)
x Company logos on building hoardings
x Events and documents showcased are joint branded
X Press releases re relationships
X 8VH RI %8 ORJR QDPH RQ VXSSOLH
their supply to the university (only if approved by the
Director of Marketing & Communications under the
Permitted use of BU logos and wordmarks +guidance for
staff).
Student (Promotion of competitions to students)
Competitions x Branding on various promotional literature

X Recruitment advertising to BU students

Media Partners

(Discounted advertising in return for benefits)

X Branding on event literature +usually specified location of
branding zxincluding but not limited to website, social
media and programmes

X Free tickets to event

Presence at event (i.e. live broadcasts)

X Exclusive access to content, speakers and delegates

X

Benefits which need the express approval of UET before they can be offered:

x Endorsements of companies, products, or individuals (including sole traders),
or PR benefits which could be construed by the public as endorsements
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